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e Market share of UHT milk
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e Market share of Pasteurized Milk
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High Potential
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» Brand Portfolio
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Objective :

¢ Educate consumers

» Introduce & create brand
awareness for new product

« create differentiate between
each P-Line
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» Below the line

— Foremost health check
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* Below the line
— School Tour with Foremost Omega 3-6-9
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